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MARKS: 75 DURATION: 2 1/2 HOURS
NOTE:

1. ALL QUESTIONS ARE COMPULSORY.
2. FIGURES TO THE RIGHT INDICATE MARKS.
3. ALL QUESTIONS CARRY EQUAL MARKS

Q.1. ANSWER ANY TWO OF THE FOLLOWING (15)
a) Discuss the meaning and characteristics of Services?.
b) Explain the opportunities in service sector .

c) Explain the 7 P’s of Marketing Mix in brief.

Q.2 ANSWER ANY TWO OF THE FOLLOWING (15)
a) Distinguish between Organized Retailing And unorganized retailing in India ?
b)Explain the types of Non- store format.

¢) Describe the Careers in Retailing.

Q.3 ANSWER ANY TWO OF THE FOLLOWING (15)
a)Explain the Meaning, Merits and Limitations of Enterprise Resource Planning(ERP)?
b) Explain the importance of the Logistics System in India.

¢)What is Credit Card? Discuss its Advantages and Disadvantages?

Q.4 ANSWER ANY TWO OF THE FOLLOWING (15)
a)Define E-Commerce? Discuss its Limitations?
b) Describe different types of E-Commerce?

¢) Describe the challenges in E-Commerce transition in India
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Q.5 ANSWER THE FOLLOWING (15)
A) Fill in the blanks

3. includes security services, utilities, parking & ambience related to Mall
Management. Finance = (Zoning, Finance Management, Facility Management)

2 refers to how a service product is delivered to the customers.(People, Process,
Physical Evidence)

3 Involves outsourcing of legal work to overseas market.(BPO, KPO, LPO )
4.E-Commerce has exchange of information .(Indirect, Paperless, Verbal)

5.Material handling is an important element of .(Logistics, Networking, Marketing
Mix)

B) State whether the statements are True or False

1. Internet Banking offers banking services only for fixed hours..
2. Convenience store is a form of non-store format..

3.B2C refers to E-Commerce between companies.

4. Hospitality industry is an example of Service Industry.

5. E-Commerce involves technology enabled transactions.

C) Match the following

Group A Group B

1. Flipcart a)OLX.Com

2. Electronic Payment b)Customer Survey

3. Marketing Research ¢) Debit Card

4. Customer Relationship . d)Leading E-Commerce Website

5 B e)Survival strategy for unorganized Retailers
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